
 
 

 
 
 
 

THE NEW KIDS 
 

Our ranking of the top 100 newest franchises. 
 

By TRACY STAPP HEROLD 

 
 

or many, buying a franchise means being part of an already sizeable system that’s been 
around for decades. But it can also mean getting in on the ground floor of the next big 
thing and growing your business for decades. And now you’ve got more options than ever. 
Of the 1,023 companies that applied for Entrepreneur’s 2018 Franchise 500 ranking, 225 

have been franchising for five years or less (since 2013). We’ve gathered the top 100 of those 
new franchises on the following pages. They may be new to the scene, but these companies are 
already giving the big guys a run for their money with innovative models, marketing methods, and 
menus. 
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Cajun restaurants 
 
FRANCHISING SINCE 
2013 
 
STARTUP COST 
$207.6K - $614K 
 
TOTAL UNITS 
(Franchised/Co.-Owned) 

11/2 
 
 
 
 

F 


